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Future Art and Culture (FAC)  is an international showcasing 
initiative supported by Arts Council England and produced by 
British Underground within SxSW Online and SxSW Online 
XR 2021. British Underground created a dedicated programme 
of FAC activity for the online event as well as partnering with 
key  UK  stakeholders.  Within  this  programme  British 
Underground  produced  the  first-ever  3D  digital  avatar 
performance  at  SxSW featuring  award-winning  tuba-player 
Tuba  Theon  Cross.   This  was  created  with  motion-capture 
within the virtual Cinema & XR at SxSW Online XR 2021; a 
virtual reality recreation of the venues and streets of SXSW, 
with filming taking place within the legendary Abbey Roads 
studio  in  London.  FAC  was  supported  by  Arts  Council 
England’s Future Art and Culture programme, Audience of the 
Future Live, FKB and Jazz re:freshed.

• SxSW Online  had  31,112  online  registrants  for  their  2021 
event 

• 103 countries represented by registrants

• Future Art and Culture Digital Booth Views - 546

• Time  Machines  -  Museums  and  the  Future  of  the  Past 
Unique viewers - 273 
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Showcase Highlights 

BRITISH 
UNDERGROUND FUTURE ART AND 
CULTURE CASE STUDY 
A project focusing on the boundaries of art and technology through exhibitions, 
panel discussions, partnerships and networking events.

Virtual Theon Cross Avatar
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• Exploding  Opera  -  When  Opera  Meets  Immersive  Tech 
Unique viewers - 175 

• Virtual Theon Cross Launch Party Unique Viewers - 61 

• UK House had 2,045 registrants

• 64 countries were represented within UK House

• 300  average  attendance  for  the  six  ACE/Future  Art  and 
Culture  panels  British  Underground  programmed for  UK 
House

British  Underground  seek  to  uphold  ACE’s  Inclusivity  and 
Relevance  ambition  (from  ‘Let’s  Create’)  that,  “England’s 
diversity is fully reflected in the individuals and organisations 
we support and the culture they produce”. This goal is pursued 
by British Underground across our annual  NPO programme, 
with  each  featured  showcase  contributing  to  the  overall 
achievement of our Inclusion and Relevance policy.

The Future Art and Culture programme was:

• Curated  to  inc lude  at  l ea st  a  1 : 1  ba lance  of 
representatives (women)

• British  Underground  partnered  with  innovative  tech 
organisations  and curators  as  part  of  Future  Art  and 
Culture in order to extend sector leadership in the area 
of future technology

• Regional and global presentation within Future Art and 
Culture  covered,  Northern  Ireland,  Scotland,  Wales, 
London, South East, southwestern, France,Los Angeles, 
Canada and Japan.
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Exceeding Our Inclusivity and 
Relevance Policy Targets
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In  March  2021  British  Underground  and  The  Arts  Council 
England  presented  a  programme  of  world-class  digital 
performances,  exhibits  and  panel  discussions  exploring  the 
relationship between art and technology as part of the ongoing 
Future Art and Culture (FAC) programme.

The FAC programme, which took place between the 16th 
and  the  20th  March  2021,  featured  a  performance  of 
‘Dream’,  the  Royal  Shakespeare  Company’s  immersive 
show,  alongside  panels  featuring  representatives  from 
Punchdrunk,  the  National  Gallery,  Marshmallow  Laser 
Feast  and  the  Royal  Opera  House.  The  showcase  was 
presented across two online platforms – the official South 
by Southwest Online festival and the UK House, a new 
platform for the UK’s creative industries presented in a 
partnership that included the Arts Council England, the 
Department for International Trade, the British Council 
and UK Research and Innovation.

The FAC 2021 programme featured production of the first ever 
3D  d ig i ta l  a vatar  per formance  at  SxSW,  featur ing 
contemporary  tuba player  Theon Cross  with motion-capture 
recorded  at  Abbey  Road  Studios  in  London.  The  avatar 
performance  exclusively  featured  new  music  from  Theon 
Cross’s forthcoming album.

SxSW is  an annual  conference and festival,  which celebrates 
the convergence of film, music and interactive industries, with 
its music festival being the latest of its kind in the world. It 
features  keynote  speakers,  panels,  networking  events, 
exhibitions and many more. Previous keynote speakers include
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Overview 

http://theukhouse.com/
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SxSW is  an annual  conference and festival,  which celebrates 
the convergence of film, music and interactive industries, with 
its  music  festival  being  the  largest  of  its  kind in  the  world. 
SxSW features  keynote  speakers,  panels,  networking  events, 
exhibitions and much more. Previous keynote speakers include 
Barack Obama, Michelle Obama, Dave Grohl, Lady Gaga and 
Smokey Robinson. In 2019, the SxSW Conference & Festivals, 
SxSW EDU,  and  SxSW Gaming  drew  participation  from 
approximately  417,400 attendees.   The  conference  has  been 
running for over 30 years and takes place in Austin, the state 
capital of Texas, the second largest US state. SxSW Online saw 
5  Keynotes,  105  Featured  Sessions,  190  Panel  Sessions,  60 
Presentations,  53  Partner  Programming  Sessions,  12 
Professional  Development Sessions,  2,576 Mentor Sessions,  8 
Pitch Events,  12 Meet Ups,  12 round table discussions and 3 
awards.

Click here to see the Time Machines, Museums and  the future 
of the past panel session.

Click here to see the Blowing off Steam: Festival UK*22 - An 
Experiment in Creativity panel session.

Click here to see the Making of Current, Rising panel session.

Click  here  to  see  the  Dream  and  the  Future  of  Live 
Performance panel session.

Click here to see the Spotlight on Japan panel session.

Click  here  to  see  the  CreativeXR:  60 Prototypes  On panel 
session.

Click here to see the Theon Cross avatar video.

For the first time since its launch SxSW was cancelled in 
2020  due  to  the  restrictions  in  place  for  the  Covid-19 
pandemic, this lead to the development of SxSW Online 
2021.  SxSW announced the  launch of  their  new digital 
experience through the online site Swapcard, the all-in-
one  virtual  and  hybrid  events  platform.  The  online 
showcase featured 5 channels each showcasing numerous 
different music showcases, keynote speakers, panels and 
movies. 

SxSW Online 2021 included: 

• 5 Keynotes 

• 105 Featured Sessions 
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Where did the showcase take 
place?

https://vimeo.com/513926713/ac3c6dfe96
https://www.youtube.com/watch?v=LlPBchQNy5s
https://www.youtube.com/watch?v=LlPBchQNy5s
https://www.youtube.com/watch?v=Ola0ssAOAC4
https://www.youtube.com/watch?v=VUo3bktPsB0
https://www.youtube.com/watch?v=ogwAWn3qG8A
https://www.youtube.com/watch?v=QwWAvyhn4dQ&feature=youtu.be
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• 190 Panel Sessions 

• 60 Presentations 

• 53 Partner Programming Sessions 

• 12  Professional  Development  Sessions  2,576  Mentor 
Sessions 

• 12 Meet Ups 

• 12 round table discussions 3 awards 

British  Underground  in  partnership  with  The  British 
Council brought together creative practitioners and tech 
companies from Japan and the UK to share experiences 
and  insights  during  the  SxSW Online  conference.   All 
Future Art and Culture discussions/activities  took place 
within  the  UK House  website  which focused on 3  key 
areas:  connecting  with  future  collaborators,  researchers 
and  funders;  exploration  of  UK  Creativity;  and 
engagement with the global conversation on innovation, 
creativity and opportunity.

UK House 2021 included:
• 2,045 registrations
• 64 countries were represented

The  Future  Art  and  Culture  programme is  an  international 
showcasing initiative supported by Arts Council England and 
produced by British Underground at SxSW. The 3 year project 
focuses  on  the  boundaries  of  art  and  technology  through 
exhibitions,  panel  discussions,  partnerships  and  networking 
events. Previous organisations and participants include, BBC, 
Digital  Catapult,  Future  Everything,   The  Imaginarium 
Studios, Alograve, Akala and Naho Matsuda.

For  FAC 2021  British  Underground  produced  the  first 
ever 3D digital avatar performance at SxSW featuring Jazz 
artist Theon Cross with motion-capture filmed at Abbey 
Road Studios in London. The project titled Theon Cross 
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What was Future Art and Culture?
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‘We Go Again’, combined British Underground’s areas of 
in teres t  a t  SxSW  -  ne w  mus ic  and  immers ive 
technology.  
  
The  Covid-19  pandemic  brought  many  chal lenges  as 
showcasing artists  in front of  new audiences was completely 
disrupted. Following the success of virtual concerts including 
Travis Scott’s avatar debut in Fortnite and Lil Nas X in Roblox, 
British Underground and SxSW saw an opportunity to create 
the first-ever virtual music showcase performance. Suggesting 
that  award-winning tuba-player  Theon Cross  would make an 
interesting jumping off point, British Underground consulted 
with the SxSW team to develop a music showcasing concept 
that could come to life on a virtual stage. It was supported by 
Arts  Council  England’s  Future  Art  and  Culture  programme, 
Audience of the Future Live, FKB and Jazz re:freshed.

Every year British Underground produce music showcases in 
emerging genres at SxSW. Artists like Stormzy have made their 
US  debuts  on  stages  produced  by  British  Underground  in 
previous years. In 2021 British Underground focused on the fast 
rising UK jazz scene of which Theon is a key player. Given the 
challenges of the pandemic and the restrictions it imposed on 
travel,  audiences  and  performances,  building  a  music 
showcasing  avatar  was  a  great  way  to  combine  British 
Underground’s  goals,  whilst  attracting  the  attention  of  the 
international technology, gaming and music audiences at SxSW 
as the festival moved its programme online. 

The UK House website was the online home for Future Art 
and Culture discussions during SxSW Online.  It was created 
for  the  purpose  of  being  an  online  solution  to  real  world 
networking and additional conversations. 

The full British Underground team worked on this project 
consisting of CEO Crispin Parry, Naomi Pieris, Makeda 
Bennett-Amparbeng  and  Ronan  Morrissey.  The  Future 
Art and Culture and UK House online platforms included 
the following partners: 

UK House
UK House
Creative  Industries  Council  -  The  Creative  Industries 
Council  (CIC)  is  a  forum  of  government,  creative 
businesses and other creative organisations.
It focuses on areas where there are barriers to growth of 
UK  creative  sectors  such  as  access  to  finance,  skills, 
export markets, regulation, intellectual property (IP) and 
infrastructure,  and on promoting  opportunities  such as 
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Who was involved in Future 
Art and Culture? 

http://theukhouse.com/
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the CreaTech category and greater diversity and inclusion. 
https://theukhouse.com/

BPI -  The BPI represents the UK’s recorded music industry, 
which is one of the most exciting and thriving music sectors in 
the  world.  British  artists  account  for  one  in  eight  albums 
purchased by fans around the globe. https://www.bpi.co.uk/

London & Partners - London & Partners is the business 
growth and destination agency for London. Their mission 
is to create economic growth that is resilient, sustainable 
and inclusive. https://www.londonandpartners.com/

UKRI  -  UKRI  (UK  Research  and  Innovation)  is  a  non-
departmental  public  body sponsored by the Department  for 
Business,  Energy  and  Industrial  Strategy  (BEIS).  Their 
organisation  brings  together  the  seven  disciplinary  research 
councils,  Research  England,  which  is  responsible  for 
supporting  research  and  knowledge  exchange  at  higher 
education  institutions  in  England,  and  the  UK’s  innovation 
agency, Innovate UK. https://www.ukri.org/

Arts Council England -  Arts Council England is the national 
development  agency  for  the  arts  and  culture  in  England.  It 
invests  public  money  from  Government  and  the  National 
Lottery to support the arts and culture sector and to enable 
people  across  the  country  to  enjoy  a  range  of  high  quality 
cultural experiences. https://www.artscouncil.org.uk/

Audience Of The Future Live -  Audience of the Future Live 
brings together creative businesses, researchers and technology 
experts  and  is  supported  by  UK Research  & Innovation.  It 
features  a  programme  of  activities,  live  and  virtual  events, 
showcasing the Research & Development supported by the UK 
government’s Audience  of  the  Future and Creative 
Industries Clusters 
programmes.

British Council - The British Council is the UK’s international 
organisat ion  for  cultural  re lat ions  and  educational 
opportunit ies .  They  create  f r iendly  knowledge  and 
understanding  between  the  people  of  the  UK  and  other 
countries. They do this by making a positive contribution to 
the UK and the countries they work with – changing lives by 
creating opportunities, building connections and engendering 
trust. The British Council’s Music team works with over 100 
countries to connect British musicians, educators and industry 
people with their counterparts and audiences around the world, 
providing  opportunities  to  share  knowledge  and  experience 
different cultures. https://www.britishcouncil.org/
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https://theukhouse.com/
https://www.bpi.co.uk/
https://www.londonandpartners.com/
https://www.ukri.org/
https://www.artscouncil.org.uk/
https://audienceofthefuture.live/about/
https://creativeindustriesclusters.com/
https://creativeindustriesclusters.com/
https://www.britishcouncil.org/
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The GREAT Campaign - The GREAT campaign showcases all 
four corners of our nation to inspire the world and encourage 
people  to  visit,  do  business,  invest  and  study  in  the  UK. 
GREAT unites the efforts of the public and private sector to 
generate  jobs  and  growth for  Great  Britain  and  Northern 
Ireland. The UK has a huge amount to offer, with world-class 
universities, ground-breaking research, high-tech start-ups and 
innovative  entrepreneurs.  They  are  global  leaders  in  the 
creative industries, from music to fashion and design to film. 
https://www.greatbritaincampaign.com/

UK Advertising Export Group (UKAEG) - UKAEG is the UK 
advertising;  a  global  hub  for  a  global  industry.  https://
ukaeg.com/

DIT - DIT (Department for International Trade)  secure UK 
and global prosperity by promoting and financing international 
trade  and  investment,  and  championing  free  trade.  https://
www.gov.uk/government/organisations/department-for-
international-trade

Spotlight Showcase Partners /Production Partners
Royal  Shakespeare  Company  -  The  Royal  Shakespeare 
Company  per form  p lays  by  Shakespeare  and  h i s 
contemporaries,  as  well  as  commissioning  a  wide  range  of 
original work from contemporary writers. They want to make 
Shakespeare for everyone, by unlocking the power of his plays 
and live performance, throughout the UK and across the world. 
https://www.rsc.org.uk/

Michael Takeo Macgruder - Michael Takeo Magruder is a visual 
artist  and  researcher  whose  work  uses  Information  Age 
technologies  and systems to examine our  networked,  media-
rich  world.  Michael’s  art  has  been  shown  in  over  300 
exhibitions in 35 countries, and has received extensive support 
within the UK, US and EU. http://www.takeo.org/

Royal Opera House - The Royal Opera, under the direction of 
Antonio  Pappano,  is  one  of  the  world’s  leading  opera 
companies.  Based in the iconic Covent Garden theatre,  it  is 
renowned both for its outstanding performances of traditional 
opera  and  for  commissioning  new works  by  today’s  leading 
opera composers,  such as Harrison Birtwistle,  Mark-Anthony 
Turnage and Thomas Adès. https://www.roh.org.uk/

Figment Productions - Figment Productions is a digital media 
production company that delivers creative content and cutting-
edge technology. Its award-winning team has a reputation for 
delivering  top  class  creative  work  coupled  with  technical 
innovation,  and  has  been  delivering  projects  worldwide  for 
nearly ten years. From Computer Generated Imagery (CGI) to 
fully  immersive  Virtual  Reality,  the  team  blends  art  and 
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British Underground’s AfroFuture Sounds Website

https://www.greatbritaincampaign.com/
https://ukaeg.com/
https://ukaeg.com/
https://www.gov.uk/government/organisations/department-for-international-trade
https://www.gov.uk/government/organisations/department-for-international-trade
https://www.gov.uk/government/organisations/department-for-international-trade
https://www.rsc.org.uk/
http://www.takeo.org/
https://www.roh.org.uk/
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technology with an innate love of storytelling to provide world 
class immersive experiences. https://figmentproductions.co.uk/

Miroshot  -  The  Miro  Shot  Collective  is  the  open-source 
portion  of  the  band  that  contributes  to  the  visuals,  music 
videos,  live VR concerts and virtual concerts.  They also love 
simply featuring the work of creatives on the cutting edge of 
their  respective  talent  that  inspires  us  of  what  the future is 
capable of. Their aim is to build a new vision of what a band is 
and  what  an  artist’s  community  can  be  in  both  digital  and 
physical spaces. They value collaboration and community over 
streams and clicks. https://www.miroshot.com/collective

Forever Holdings - The Forever Project is an extension of the 
highly successful concept first developed by the Museum for 
Holocaust  survivors.  As  with  these  remarkable  men  and 
women, they wish to make inspiring role models – from the 
arts, sciences and beyond – accessible to the public any time, 
any  where.  Their  leadership  team comprises  creative  and 
commercial  talent  drawn  from  the  fields  of  educational 
testimony, technology and film. https://foreverproject.co.uk/

The National Gallery -  The National Gallery is an art museum  
in  the  City  of  Westminster.  They  collect  and  care  for  the 
nation’s  paintings  and  share  them  with  the  world.  https://
www.nationalgallery.org.uk/

Virtual Avatar Team
Jazz  refreshed  -  Jazz  refreshed  is  a  small  but  relentlessly 
determined  organization. At  its  core,  not-for-profit  Jazz 
re:freshed’s mission is to globally elevate, amplify and spotlight 
the breadth of expression in UK Jazz, while breaking down the 
boundaries for audiences to access the music.  Jazz re:freshed 
has been a leader in the alternative UK jazz scene for 18 years, 
raising  the  profile  of  UK Jazz  globally,  through  a  variety  of 
curated initiatives,  including  hosting  a  weekly  live  residency, 
annual  festival,  band  development  programme,  operating  its 
own  record  label  which  received  a  2019  Mercury  Prize 
nomination for Album of the year with Cassie Kinoshi’s SEED 
Ensemble  debut  release  Driftglass.  With  their  ongoing 
international  work,  Jazzre:freshed  Outernational,  Jazz 
re:freshed is changing the face of UK Jazz by striving to resolve 
the  many  challenges  UK musicians  face  getting  comparable 
levels of international exposure.   This initiative has changed 
the face of  UK Jazz by creating unique global  opportunities 
that provide exposure to business opportunities and audiences 
worldwide.  The  Jazz:Refreshed  team  who  supported  the 
Outernational  2021  showcase  included  Adam  Moses,  Justin 
McKenzie, Yvette Griffith and Garth Thomas who co-directed 
the Outernational showcase. https://www.jazzrefreshed.com/

FKB - FKB is the exciting result of the recent merger of two 
established  Philadelphia-based  design  and  fabrication 
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https://figmentproductions.co.uk/
https://www.miroshot.com/collective
https://foreverproject.co.uk/
https://www.nationalgallery.org.uk/
https://www.nationalgallery.org.uk/
https://www.jazzrefreshed.com/
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companies:  FK Productions and B Fabrication.  Together,  we 
are  masters  in  the  art  of  applied  imagination,  enjoying  a 
reputation for developing industry-leading approaches to civic 
placemaking,  retail  and  entertainment  facility  design/build, 
experiential marketing, museum exhibit design, installation and 
large-scale artwork.  https://www.fkb.studio/about

Target 3D - Target3D specialise in the integration of cutting-
edge  tracking  technologies.Working  across  all  industries,  we 
provide innovative tracking solutions for VR & AR, training 
and  simulation,  robotics,  virtual  production,  biomechanics, 
animation & VFX, serious gaming, 3D scanning and haptics. 
https://www.target3d.co.uk/

Pretty  Damn Sweet  -   Pretty  Damn Sweet  are  a  nationally 
celebrated  media  agency  who  loves  to  produce  bold,  fresh 
content.  They  are  visual  thinkers  -  intensely  passionate, 
intensely calm, emotionally intelligent, and deeply concerned 
for the betterment of the world around us with every decision 
we make. https://www.prettydamnsweet.com/

Brick  Simple  -   Since  2002,  their  creative  and  technically 
skilled  developers  have  delivered  award-winning,  enterprise-
grade  software  solutions  to  complex  business  challenges  for 
Fortune 500 companies spanning the industrial, healthcare and 
manufacturing industries. Their work has encompassed a wide 
swath of today’s (and tomorrow’s)  innovation spectrum: from 
large-scale  health  enterprise  management  systems,  mobile 
applications,  wearable  technologies  and  groundbreaking  AR/
VR applications. https://bricksimple.com/

Future Art and Culture Panels and Panelists 
Time Machines, Museums and The Future Of The Past
Tonya Nelson(Director, Arts Council England)
Lawrence Chiles (Head of Digital Services, National Gallery) 
Michael Takeo Magruder (Artist) 
Sarah Coward (CEO, Forever Project) 
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https://www.fkb.studio/about
https://www.target3d.co.uk/
https://www.prettydamnsweet.com/
https://bricksimple.com/
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https://foreverproject.co.uk/


  18 November 2021

Exploring  Opera  -  Making  The  Worlds’s  1st  Hyper  Reality 
Opera
Annette Meet (Head of Audience Labs, Royal Opera House)
Simon Reveley (CEO, Figment)

Dream and The Future Of Live Performance
Host Clare Reddington (CEO, Watershed)
Robin McNicholas (Creative Direct, Marshmallow Laser Feast)
Alex Rowse (Senior Producer, Punchdrunk Enrichment)
Luke  Ritchie  (Head  of  Innovation  &  Partnerships , 
Philharmonia Orchestra)
Meriko Borogove (Advisor & Technologist)
Diana Williams (Producer and Co-Founder of Kinetic Energy 
Entertainment)

Making of Current, Rising
Annette Meet (Head of Audience Labs, Royal Opera House)
Simon Reveley (CEO, Figment)
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https://www.roh.org.uk/
http://www.apple.com/uk
https://figmentproductions.co.uk/
http://www.apple.com/uk
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Spotlight on Japan
Maurice Jones (Artistic & Communications Director, MUTEK 
Japan)
Blowing  off  steam:  Festival  UK*22  -   An  experiment  in 
creativity
Host- Sam Hunt (Programme Director, Festival UK*UK 2022)
Nwando Ebizie (Artist  and Creative Advisor,  Festival  UK*22 
R&D)
Pat Kane (Author, Journalist, Musician and Consultant, Festival 
UK*2022 R&D)
Elle Osili-Wood, Jornalist (Creative Advisor Festival, UK*2022 
R&D)

Creative XR: 60 Prototype On
Host Liz Rosenthal (Executive Producer, CreativeXR)
Maddalena Crosti (Programme lease CreativeXR)
Ben  Lane  (Senior  Manager,  Enterprise  and  Innovation,  Arts 
Council England)
Darren Emerson (COO, Eat City Films, producer and director 
of immersive experiences)
Gaelle Mourre(Writer, Director, Producer Fat Red Bird)
May Abdalla (Executive Producer, Anagram)

Immersive  Exchange:  Collaboring  on  Xr  Projects  Across 
Borders
Host  Rebecca  Greogory-Clarke  (Head  of  Immersive, 
StoryFutures Academy and NFTS)
Nathalie Clermont (VP Programs and Business Development, 
Canada Media Fund)
Antoine Cayrol (Producer, Atlas V)
Sandra Rodriguez (Director/ Producer, Visiting Lecturer MIT, 
Member of UCIE Cohort 2020-21)
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https://tokyo.mutek.org/en
https://tokyo.mutek.org/en
https://www.festival2022.uk/
https://www.festival2022.uk/the-10-teams/the-r-d-the-30-creative-teams
https://www.festival2022.uk/the-10-teams/the-r-d-the-30-creative-teams
https://www.festival2022.uk/
https://www.festival2022.uk/
https://www.festival2022.uk/
https://www.festival2022.uk/
https://creativexr.co.uk/
https://creativexr.co.uk/
https://www.artscouncil.org.uk/
https://www.artscouncil.org.uk/
https://eastcityfilms.com/darren-emerson-bio
http://www.fat-red-bird.com/who-we-are
https://weareanagram.co.uk/about
https://www.storyfutures.com/academy
https://cmf-fmc.ca/
https://atlasv.io/
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Persis  Jadé  Maravala(Artistic  Director  ZU-UK,  Member  of 
UCIE Cohort 2020-21)

Within in this,  Nashville  based PR consultants  Big  Feat  PR 
were brought onboard to ensure the showcase was featured in 
digital media outlets. They have worked with artists, festivals 
and  labels  such  as,Universal  Music/Decca  Records  (UK),Tall 
Tales Music Festival and Yola.

Due to the restrictions in place as a result of the Covid-19 
pandemic, panel sessions took place via Zoom recordings 
that were then presented on the UK House website. The 
recording of the virtual  avatar took place within Abbey 
Road Studios. Numerous safety precautions were put in 
place  to  prevent  the  spread  of  Covid-19  and to  ensure 
those who attended were protected. 

British Underground’s Naomi Pieris led on providing and 
researching all the Covid-19 safety measures that needed 
to happen in order for the project to proceed. Through 
extensive  research  and  speaking  to  film  production 
companies  for  advice,  Naomi  ensured  that  British 
Underground  created  a  Covid-19  secure  place  that  all 
participants could feel safe within. It was imperative for 
British  Underground  to  take  the  lead  on  learning  the 
Covid-19 safety process as Abbey Roads Studios were not 
familiar  with  the  safety  measures.  British  Underground 
ensured that  all  participants  attending the Abbey Road 
Studios  sessions  where  Covid-19  tested  and  that  the 
studios Covid-19 secure. Throughout the day there were 
two  Covid-19  officers  on  site  along  with  a  Covid-19 
testing team.

The programme ensured that the lineup represented 
those identifying as belonging to ‘underserved 
communities’ with ??????? being women, meaning women 
were represented in over ??% of the showcase. It is agreed 
that future Future Art and Culture programmes 
developed by British Underground will need to 
acknowledge and seek to support and represent the 
widest possible community of participants and 
organisations, especially those from ‘underserved 
communities’. 

As British Underground is funded by Arts Council 
England it is essential that they represent artists from 
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across the nation. Participants and organizations within 
the Future Art and Culture programme were drawn from 
London, South East, and the South West, alongside 
regional and global partnership and representation from 
Northern Ireland, Scotland, Wales, France, Los Angeles, 
Canada and Japan

With SxSW Online curating a global platform to present 
new innovative ideas an international industry audience, 
the Future Art and Culture programme brought together 
creative  practitioners  and  technology  companies  from 
across the UK, Europe, America and Canada to SxSW for 
a  third  time  as  well  as  creating  firsts  for  SxSW.  The 
programme showcase  was  mentioned  in  various  online 
platforms. The following is a snapshot:

‘Dream,  a  show  created  during  the  pandemic  in  4.5 
months,  was  showcased  at  SxSW.  They  used 
motion  capture  to  integrate  the  live  performers 
into a magical world that audiences could see, in 
some  cases  simultaneously  with  the  real-world 
performance’. [Uploadvr]

• ‘Even operas are starting to leverage the power of 
VR to  capture  more  audience  engagement.  The 
“Exploding  Opera  –  When  Opera  Meets 
Immersive  Tech”  session  showcased  the  Royal 
Opera  House’s  step  into  location-based  VR’. 
[Uploadvr] https://uploadvr.com/8-takeaways-sxsw/

• ‘If you think I didn't rock out to tuba player Theon 
Cross'  mocapped  jazz  performance,  you  clearly 
don't know me’. [Mashable]  https://mashable.com/
article/sxsw-online-xr-2021-vrchat/?europe=true

• ‘Abbey Road goes virtual  as  jazz musician Theon 
Cross is turned into 3D avatar for SxXW Festival 
in Texas’ [Sky News] https://news.sky.com/story/a-
bridge-to-musics-future-abbey-road-sets-stage-for-
festival-avatar-5-000-miles-away-12227704 
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• ‘The  show  —  which  follows  similar  events  like 
Travis Scott appearing as an avatar in Fortnite, or 
Lil  Nas X performing virtually in Roblox —  was 
produced by British Underground in conjunction 
with  SXSW,  with  support  from  Arts  Council 
Eng land ’s  Future  Ar t  and  Cu l ture 
program’  [  Ro l l ing  S tone ]   h t tps : / /
www.rollingstone.com/music/music-news/theon-
cross-sxsw-performance-digital-avatar-1134197/ 

The feedback the showcase received was extremely 
positive with standout artist Theon Cross stating:

• ‘BU & JRF provided me with a unique opportunity 
to not just participate at SXSW with my band to 
showcase my music but also to be part of the first 
virtual  showcase  as  an  avatar.  Both  teams  were 
supportive and committed to building something 
unique  and  the  exposure  is  already  paying 
d iv idends  a s  I  gear  up  to  re lea se  ne w 
music.’ [ Theon Cross feedback]

In a social post panellist Michael Takeo Magruder stated:

• ‘Honoured to  be  part  of  the  @ACE_National  & 
@B_Undergr0und  official  panel  for  @SXSW 
Online where I had the chance to talk about my 
art exploring #DigitalArchives and collections like 
my  #ImaginaryCities  project  with  @BL_Labs  & 
@BritishLibrary' [ Michael Takeo Magruder social 
feedback] 

Commenting on British Underground’s participation at 
SxSW Online 2021, SxSW stated:

• ‘ The Museums and Opera sessions were really 
visionary and such important conversations to 
have at SXSW. Theon Cross in VR generated so 
much coverage’ [SXSW feedback] 

SxSW Online  had  31,112  online  registrants  in  total  for 
their  2021  event  with  103  countries  represented  by 
attendees. The Theon Cross “We Go Again’ performance 
within the Creative Industries  Exhibition at  SxSW saw 
the  digital  booth  receive  98  views  and  53  digital 
advertisement  views.  The  official  Theon  Cross  Launch 
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Party saw 149 attendees favourite the event and received 
61  unique  viewers.  The  Future  Art  and  Culture  digital 
booth had 546 views and 427 digital advertisement views. 
The British Undergrounds official SxSW panel Exploring 
Opera-  When  Opera  Meets  Immersive  Tech  had  286 
attendees  and  175  unique  viewers,  the  Time  Machines 
-Museums and The Future of the Past had 519 attendees 
and 273 unique viewers.  

The UK House saw 2,045 registrations with 64 countries 
represented.

On estimate of the 30 Future Art and Culture participants 
60% were females and 40% were male with 27% Black, 
Asian  and  ethnic  minorities  participation  across  the 
delegation.
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